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PLEASE NOTE:
Except for Print, you won’t find any prices in these media data.

Why?
One size doesn’t fit all. And neither does every form of advertising serve every
purpose. Only after talking with you can we find the most appropriate advertising
strategy for you.

How can you make your decision?
Simply contact us! Tell us your company’s current objectives, your budget, which
channels you’ve used in the past, and which ones you’d like to expand. Based on your
answers, we’ll create an offer expressly for you.

Then why are we publishing these media data?
To give you an impression of what’s theoretically possible and to provide interesting
suggestions.

NOTE



ABOUT US

About us

STICKS is the German-language special-interest magazine and
online portal for everyone who’s involved with drums and
percussion. In the print magazine and online, STICKS provides
all current news and stories from the world of drums and
percussion – essential information for everyone who’s
interested in drums and percussion, from beginners to
professionals.
Published nine times each year, STICKS reports on all relevant
topics from the world of drums and percussion: interviews with
the stars of the drumming scene, backstage reports, test
reports about new instruments, workshops to learn the
trendiest tricks of playing, and facts worth knowing about
drums and percussion – from drummers for drummers!



THE MI INDUSTRY

Key facts about the German market for musical instruments:
- 2 million musicians
- 1,216 manufacturers of musical instruments
- 1,858 musical-instrument dealers
- 931 state-run music schools (VdM association)
- 579 independent music schools (some are members of the bdfm association)
- Sales of musical instruments generate 1.5 billion euros of revenue in Germany (79 million euros in

Austria; 120 million euros in Switzerland)
- String instruments account for 16.2% of these revenues
- Domestic sales experienced explosive growth (19.9%)
- 35.5% of all musical instruments exported from Germany are imported into the euro zone
- German exports have grown by 7.8% to a total 562 million US dollars
- Music production has increased by 2.9%

Sources: SOMM, IMIS, Deutscher Musikrat, Statista, NAMM 2016

Key facts about Germany’s economy:
- The world’s fourth-strongest market
- With more than 81 million citizens, Germany is the largest market in the EU
- Germany has the lowest unemployment in the EU (7.7%, compared to the EU’s

average rate of 22.2%) and the joblessness rate is declining in Germany
- Best infrastructure in the EU
- The German market dominates Switzerland and Austria, which rank among the

world’s wealthiest countries
- German standards lead the way for EU standards
- Germany has the best internet in the EU, so multimedia has high potential here
- Germans are especially responsive to high quality and innovation



REACH AND DEMOGRAPHY

Medium Reach

Print copies per month 4,300

Readers per month 12,470

Page impressions per month 59,391

Unique visitors per month 40,870

Newsletter subscribers 11,427

Social-media fans 8,791

What is their relationship to music?

• 92% of our readers make music themselves

• 74% actively play in a band and over 70% regard 
themselves as advanced or experienced 
musicians

• Which instruments do they play: drums (91%), 
electric drums (39%), percussion (31%), cajón
(30%)

• Circa ¾ update themselves about new musical 
instruments and read stories at least once per 
week

• More than ¾ get their information from social 
media, newsletters and magazines (76%)

• 33% subscribe to the magazine; another 39% buy 
it regularly

• 35% bought new equipment during the past 
month, 66% did so during the past year

• 3/4 say that test reports influence their 
purchasing decisions; 58% mention magazines as 
the most influential factor in this context; 53% 
consider the price to be an essential factor

• 40% spend up to €100 on music and musical 
instruments each month

What other interests do our readers have?

• Top three interests

• Sports (42%)

• Travel (40%)

• Films (32%)

• 60% do not yet use a music-streaming service

• 35% went to a concert during the past four
weeks; 70% did so during the past 12 months

Who are our readers?

• 90% of our readers (offline and online) are male

• 58% are between the ages of 35 and 54

• 56% are married

• 25% live in a big city with more than 100,000
residents

• Half are college educated (bachelor, master, diploma,
PhD) and 47% are employed fulltime

• Nearly half earn a monthly salary above €2,000.



BUYERS‘ PERSONA

Erreichbarkeit
Niels
Newcomer

Sven Scene
Marcus 
Multiplier

Ingo 
Innovative

Stories ()   

Technik ()  () 

Workshop  () 

DIY  () 

Video   

Get to know our readers 
directly and personally!

Niels Newcomer
His motto: daily practice is priority No.1
- Wants to improve his skills and play

like his role models
- Ambitioned beginner, but not in a

band yet
- Interested in youtube-tutorials like

workshops/interviews
- If required interested in technical

topics
- Keeps informed online

Ingo Innovative
His motto: I am living my childhood dream
- Would like to play in a top40 band
- Drums are his new passion, for which he

likes to spend a lot of money
- Signing up for skype-classes
- Interested particularly in DIY and in-

depth interviews
- Is eager to learn and keeps himself

updated intensively through cross media
channels

Marcus Multiplier
His motto: my passion is my occupatoin
- Wants to start new, exciting projects

and share his knowledge
- Is part of the drum scene for a long

time, plays with several bands, works
as a teacher

- Interested in everything, most of all DIY
and interviews

- Less interested in product reviews,
since he is up-to-date anyway

- Likes to read the printed magazine but
thinks that the future lies in online and
video

Sven Scene
His motto: interviews keep me informed
and motivated
- Draws inspiration from other drummers

and seeks information about the scene
- Practices almost daily for a very long

time
- Plays in a band and works as a music

teacher
- Interested in everything, most of all

interviews and reports
- Likes to read the printed magazine,

watches DIY videos



360° STRATEGY

Appeal to your customers
with a 360° strategy!

- 9 printed issues per year
- Website updated daily
- Daily and weekly newsletters
- Five social-media-channels (Facebook,

YouTube, Instagram, Google+, Twitter)
- Diverse products in the online shop

We prioritize advertising with long-lasting effects. These can only
be achieved via a holistic approach on all terminal devices.
Studies show that cross-media campaigns can boost the
willingness to purchase by 32% and heighten interest in a
product by 43%.

Source: BVDW:Mobile und Online – Crossmediale Erfolgsstrategien für digitale Werbekampagnen

Your advertising channels



THE PUBLISHING MATRIX



Format 4-c (€) b/w (€)

2/1 5113

1/1 2690

2/3 2350

1/2 1632

1/3 1269

1/4 1027 567

1/6 607 402

1/8 515 336

Mengenstaffel

1 Seite 5%

3 Seiten 10%

6 Seiten 15%

12 Seiten 20%

Malstaffel

3 Anzeigen 5%

6 Anzeigen 10%

12 Anzeigen 15%

PRINT

Print is intensive, precise, long lasting – and simply always “in”!

Type area: 390x254
Trim size: 426x280

185x254 213x280 185x169 122x254
213x184 137x280

185x127 90x254
213x142 105x280

122x169 122x127
137x154 137x139

185x84 59x254
213x99 74x280

43x254 90x127
58x280 105x139

185x63
213x78

Format in mm (width x height)
Trim + 5mm all around

Specially inserted ads and printed products 
by request

STICKS rate card No. 28, valid from 2017. All 
prices subject to VAT at the applicable rate.



Issue
Deadline for
advertising

Deadline for
print data

Release Events

01-02/17 28.11.2016 02.12.2016 23.12.2016
NAMM Show Winter 

Anaheim 19.-22.01.17

03 30.01.2017 03.02.2017 24.02.2017

04/05 06.03.2017 10.03.2017 31.03.2017

06 02.05.2017 05.05.2017 26.05.2017

07/08 06.06.2017 09.06.2017 30.06.2017
Musikmesse Frankfurt
Frankfurt 05.-08.04.17 

09 31.07.2017 04.08.2017 25.08.2017

10 04.09.2017 08.09.2017 29.09.2017

11 02.10.2017 06.10.2017 27.10.2017

12 30.10.2017 03.11.2017 24.11.2017

01-02/18 27.11.2017 01.12.2017 22.12.2017

DATES



Thematic focal points
STICKS will focus on various topics in 2017, thus offering you a
perfect environment for specifically placed advertisements that reach
readers at the right moment in time and provide them with
information in a relevant context. You can request a list of the
thematic focal points for the coming year whenever you wish.

SPECIALS

Sweepstakes
Alongside display advertising and native advertising, sweepstakes can offer an
additional advertising option. Sweepstakes have interactive appeal and can be
designed in diverse ways. You can accordingly use a sweepstakes as an
entertaining medium to familiarize readers with your product and its special
features. You can even link a sweepstakes with a survey, a ranking, or many other
options for the further development of your business model. Alongside your
digital channels, our printed magazine is also available for you to use to conduct
and advertise a sweepstakes.

PDF Lizense
STICKS is renowned for indepth product reviews. You can purchase pdf files of your
product‘s article with the rights to use them on your website as a reference and seal
of quality or for any other promotional activities. A translation into English can be
included for an additoinal charge.



Billboard
Desktop Version 980 x 250 Pixel
Mobile Version 320 x 100 Pixel 

Rectangle
Desktop Version 300 x 250 Pixel
Mobile Version 300 x 250 Pixel

Hintergrund
Desktop Version 1900 x 1028 Pixel

ONLINE ADS

The right surroundings are decisive for the
success of your banners!
Display advertising remains an important component in the marketing mix. Its importance is equal to the importance of print
and social media. A banner’s relevance to its thematic environment is an essential factor. Studies around the globe prove that
when banners are relevant to the article that the user is reading, then the reader’s acceptance and interest are strongly and
positively influenced, and the advertised product is more lastingly retained in the reader’s memory and mindset. At sticks.de,
you have the opportunity to present your products in thematically relevant, search-engine-optimized surroundings. You can
even combine your banners with matching keywords so the banners appear only if the keyword is present in the URL or in
the text.



NEWSLETTER

Banner
Desktop Version: 580 x 250 Pixel 
Mobile Version: 320 x 100 Pixel

Stand-alone newsletter
A stand-alone newsletter with the
“look and feel” of the journalistic
newsletter, exclusively with your
contents, pictures, and links, sent to
11,000+ newsletter subscribers

Sponsored post
An announcement with up to 180
keystrokes (including empty spaces),
headline, link, and one picture (255 x
255 pixels, JPEG format, min. 72 dpi)

Reach your customers
regularly and directly!
People who subscribe to the STICKS Weekly Newsletter
regularly receive an exclusive update about the top news and
events in the industry. Use this attractive form of advertising
for your branding and to disseminate your contents through
a guaranteed mailing to 20,000 subscribers!



SOCIAL MEDIA

Social media – the interactive
manifestation of Web 2.0
In a digital world dominated by the “push-and-pull” principle, social media plays an essential
and growing role in the marketing mix. Via our five channels, you can reach our readers with
multimedia contents and you can invite them to interact directly with your brand.

Whether it’s a sweepstakes, a Christmas calendar, or a product video: together with you, we
identify your focus, select appropriate contents, and integrate them into our multichannel
strategy for a seamless transition between journalistic content and your advertisement.



ADVERTORIAL

Your advertisement with the
“look & feel” of Sticks

An advertorial combines your personal advertising message
with the familiar appearance of STICKS. An advertorial is
highly believable and it strongly attracts attention because
it’s embedded in a first-class journalistic environment and
its layout has a structure that’s already familiar to the
reader.

Alongside the presentation of product highlights, market
launches, or advertising campaigns with thematic relevance,
comprehensive integration of contents, diverse special
formats and innovative stagings is also possible both in print
and on our digital platforms.

By request, we’ll be glad to create an individualized
advertorial that perfectly fits the journalistic surroundings
and offers unique added value for the user.

Basic Plus Rundum

Print 

Website 



(with sticky post on 
homepage for one month)



(with sticky post on 
homepage for one month)

Newsletter   

Social Media  



NATIVE ADVERTISING

Reach your customers with a mix of journalistic
content and a commercial or brand message:
that’s native advertising!
How does native advertising work?
Native advertising is storytelling. Your commercial or brand message is published as an editorial narrative (i.e. a story) in the
journalistic context of our platforms. Alternatively, your company or your offer is an integrated part of a journalistic theme, but
without explicit advertising for your product. Native advertising lastingly helps you to establish and expand the prerogative of
interpretation of your company and your offers in the target group that’s most relevant for you.

What does native advertising achieve in STICKS?
- Your content sparks strong attention and interest in our community thanks to the high credibility and extensive coverage of

our media brand(s).
- Your content is published in the look and feel of our editorial environment; we’ll also be happy to create content for you.
- Long-term effects are achieved because readers spend more time with your brand and your message and become more

deeply involved with them.
- This is the only way to reach your target group via all relevant channels of communication (print, online, social media) and

to circumvent ad blockers.
- Helps to reach the entire target group for your company and your products by getting more people interested in your topic.
- Facilitates custom-tailored communication in the target group that’s relevant for you via the clear persona definition and

positioning of STICKS.
- Supports your company to establish itself as a shaper of opinion about the themes that are relevant to your target group.
- Improves your brand’s visibility in search engines and social-media channels through SEO-optimized multimedia storytelling

(text, image, graphics, video).



NATIVE ADVERTISING

Content is king and we are the
thematic champions

We are content specialists for our target groups and
we know exactly which topics interest our
community. Simply let us handle the storytelling
about your message. We’ll make sure that your
themes effectively reach our community.
On your behalf, we’ll conceive the campaign, create
the contents, handle the multichannel publishing,
manage the campaign, and do the reporting. Full
service from a single source – provided by the
content specialists for your target group.

Our process leads to a successful 
native-advertising campaign

Transformation at a specialist
publisher - how Ebner is re-
inventing itself

We are a subsidiary of Ebner Publishers, so we benefit
from nearly 200 years of experience as a publishing
company. At 18 locations around the globe, Ebner
Publishers currently publishes 88 magazines, 40 online
portals, and 19 newsletters. And Ebner continues to
see its future in digital commerce. Rather than being
solely a market magazine, we focus on the creation of
valuable and value-adding contents that reach and
enrich our readers in diverse ways. Under the title
“Transformation at a specialist publisher – how Ebner
is reinventing itself,” kress’ reporter Roland Karle takes
a closer look at the New Ebner strategy. Click here for
a free download of his German-language e-dossier:
http://shop.communicateandsell.de/downloads-6

https://exchange2010.ebnerverlag.de/owa/redir.aspx?C=IrRxHtase02oqMkBFKwQe9MjBM5PutMIw475MgA1rGNgqZqQSmeXdqDt74fIl2LorIrjvIqzwkk.&URL=http://shop.communicateandsell.de/downloads-6


SPECIAL DISCOUNT

We support you in your search for
employment as well as in your
cultural and educational tasks!

Classified-ad discount
50% off all available print advertising formats

Educational discount
(for music schools, music teachers, universities, academies, etc.)
50% off all available advertising formats

Cultural discount
(for record labels, festivals, concert promoters, theaters,
publishers, etc.)
30% off all available advertising formats

Nonprofit & charitable initiatives
By request, we support these initiatives by offering special discount
conditions.

No agency discounts or rebates.



COMPETITOR

Us

Our
Competitors

Us

Our competitors

DESHALB:

Us Our competitors

PRINT: ONLINE:

A good value is what’s worth its price.
Because reach is what counts. 
Decide for yourself!



If you book ads in two or more of our brands, you’ll be eligible to
receive a combination discount of 10% to 20%.

COMBINATION

Wirbeln Sie doch noch ein bisschen mehr Staub auf!

Alongside the STICKS market, our sister brands Sticks, Sound & Recording,
Gitarre & Bass, and Musikmachen serve the worlds of drums & percussion,
sound & recording, guitar & bass, as well as classical instruments such as
transverse flutes, violins, and trombones.

The No.1 magazine for guitarists and bassists in the german-speaking area.

The ultimate magazine for sound and recording!

Everything about electronic instruments: from software synthesizers, through 
modular systems, to stage pianos, synthesizer workstations and home pianos. 

The new digital portal all about learning: for beginners, advanced musicians, 
and returnees who play classical or modern instruments. 



Sales Print: Christiane Weyres
Phone + 49 (0)2236/96 217-74
Fax + 49 (0)2236/96 217-974
E-Mail c.weyres@musikmedia.de

Sales Online: Christina Hoss
Phone + 49 (0)2236/96 217-77
Fax + 49 (0)2236/96 217-977
E-Mail c.hoss@musikmedia.de

Advertising coordination: Vivien Hauser
Phone + 49 (0)2236/96 217-85
Fax + 49 (0)2236/96 217-985
E-Mail v.hauser@musikmedia.de

CONTACT


